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Email address

Opened Clicked

kanwal@helionve com

meel@marshal.com.pk
manoranjan@eko coin
pragyata@nilgiris1905.com
jguake@vivotech.com

tushar rele@ventureinfotelk. com
Pran_M1@VERIFOMNE com

kavish kasbekar@at-home. co.in

apanand@virgosoft.com
veeran@innoviti.com

sales@supremainc.com

rajesh gw@commonwealthmf com
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Atul P. Anand
Veeran

Brad
Rajesh G. Wadhwa

Search recipients

Opens ¥

Export all as

29

13
10

& Search

Clicks

CSV file

v

& Export |

Campaign Reports

e

@p

Snapshot
Summary of campaign results to date

Recipient Activity

Who opened, clicked, forwarded. etc

Link Click Activity

Which links were popular, who clicked

Opens & Clicks Over Time

When did subscribers open and click

Email Client Usage
Which email clients are they using?

Bounce Summary
Who didn't receive this and why

January 18, 2010

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com
http://www.pdffactory.com

Graphical view of email client usage: Maximum number

of recipients use Outlook 2000, 2003 Express

Innoviti

simplifying cemmunicalions

| e e T
I L ! L. =y

Reports

R T TR [ i P |
I"'}h 5 Iil .

Bepods @ Sampalon Snapshat » Email Cliss Lsaga

Email Client Usage

MAS Rolls Out Loyelly Program, Powered by linoviti

Mot popular emall clients

£3 0% W Ouilsak 2000, 20003, Expresa
Hb% W Ouileok 2607

b 9% B Lotus Holes §

1% W Apple Mal ]

1 9% I ‘Windows Lrve Deckbop

9% W Gl

4 0% W jPhong 140

B0% B AR otheis combined

Email client Fooularity Subscrivers

Campaign Repans

& Snapshot
& immar, of &2

VS rasulE s e

4. Reciplent Activity

. prearded, alc

=5 Link Click Activity

iR (ks wears sopular whe & ekad

#% Opens & Clicks Over Time

s soan and ek
0 L

1 Email Client Usage

il E,wnss.iumu

L}
AL ol s and wiy

January 18, 2010

PDF created with pdfFactory Pro trial version www.pdffactory.com



http://www.pdffactory.com
http://www.pdffactory.com

